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1 Introduction

The South Baltic regions: Central Pomerania, Bornholm and Southern Sweden are geographical
very close. All those three regions have a lot in common regarding cultural heritage. On the other
hand, great mental and cultural differences, especially between the people from Poland and those
from Denmark and Sweden still occur. This multi-cultural environment is one of the greatest
advantages and makes the South Baltic Region very attractive.

Due to new cultural and naturalistic approach in the European Union countries, there are still more
opportunities to exploit the undiscovered potential of The South Baltic Region, particulary in the
tourism sector. The environmental unfriendly, traditional massive tourism, which still occurres in
most coastal regions, is slowly losing its leading position. There is a growing interest for
sustainable forms of activity, respecting protections needs for natural and cultural heritage. One of
these forms is bicycle tourism, which is very high on agenda today. The unique landscape and rich
cultural heritage of Regions of Central Pomerania, Bornholm and Scania, provide the best
conditions for bicycling. All those regions have successfully developed a lot of their own bicycle
routes, but there is a lack of one big cross-border route. The main idea of this project is to support
the sustainable development and promotion of the South Baltic Region, by creating a joint cross-
border bicycle thematiic nr csuetaer cihVifkoirn gas caomdmohl ahvesr i

http://www.project-united.eu/

The purpose of this report is to form part of the basis of formulation of a strategy for the work

ahead for the above project, which is called AUnNi


http://www.project-united.eu/

Project partners

The Association of Communes and Districts of the Middle Pomerania Region came into being with
the day 26.04.2002. Continuing the activity and tasks of the Union of Communes of Central
Pomerania in Koszalin created in 1994 by authori:t
Communes and city Koszalin. A main objective of the Association it to support the idea of the
territorial autonomy, the defence of join business and co-operating for the harmonious social-
economic development of members.

Find more: www.ko-pomerania.pl

Foteviken Museumd project Partner from Sweden. The Museum has three main spheres of
activities: The maritime archaeology and history is the important base of the museum activities, the
task of making the Viking Age and Early Middle Ages resurrect and spreading out of knowledge of
history via modern IT-techniques. The Museum of Foteviken owns some 70.000 square metres of
meadowland at The Bay of Hoellviken

Find more: www.foteviken.se

Vellinge Municipality located in the south-western corner of Sweden. Neighbour to the Oresund
bridge and lovely cities for excursions such as Malm®, Copenhagen, Trelleborg and the whole of
Soderslatt. Vellinge Municipality has its roots far back in history and is known today as a good
place to live and to visit.

Find more: www.vellinge.se

Centre for Regional and Tourism Research is a research-based consultancy situated on the Island
of Bornholm in Denmark. CRT carries out consultancies, development projects and research
projects. Our core competences are surveys, business development, policy and planning and
socioeconomic analyses.

Find more: www.crt.dk



Figure 1 Ferry routes and the location of the three partners looking to establish a tri-nation bicycle-
route

Source: Google maps.
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Figure 2 Map sections i Scania and Bornholm 1 Bornholm and Northern Poland

Source: ViaMichelin.com. - Note: Ferry lines and ports added.
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Figure 3 Map sections i Bornholm and Northern Poland i with ferry routes
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Source: ViaMichelin.com
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2 Definition and conceptualisation of cycling tourism

According to Lumsdon (1996), cycle tourists include:
e Day excursionists
e Short-break cyclists (one to three nights)

¢ Holiday cyclists (four or more nights)

There are several variants of definitions of cycle tourists. Ritchie (1998) proposes the following:

A cycle tourist is a person who is away from their home town or country for a period not less than 24 hours or one
night, for the purpose of a vacation or holiday, and for whom using a bicycle as a mode of transport during this
time away is an integral part of their holiday or vacation. This vacation may be independently organized or part of
a commercial tour and may include the use of transport support services and any type of formal and/or informal

accommodation.

Nomadic holiday cyclists in this paper will defined as those holiday cyclists staying at least at two
different accommodations after they have arrived at their cycling destination i i.e. they are away
from home for at least two nights. The degree of nomadity may extend to cycling in one, two or
more countries (or states) during the same holiday, and thus several cycling destinations. Nomadic
holiday cyclists - and other holiday cyclists - may cycle every day or occasionally take a day off
from cycling while at the cycling destination. Also, on cycling holidays of more than two nights at
the cycling destination(s) nomadic cyclists may stay one or two additional nights at one particularly

favoured or convenient accommodation.

Sustrans (1999), distinguished between three main types of cycle tourism: a. Cycling holidays, b.
holiday cycling, c. cycling day visits. Thus, for some (holiday cyclists) cycling is just one of a
number of activities undertaken during the holiday. Long cycling holidays comprise four or more
nights (op.cit.). Cycle touring holidays comprise more than one place of accommodation, and are
thus undertaken by nomadic holiday cyclists as defined above. Sustrans (1999) define cycle

tourism broader than Ritchie (1998) as follows:

Recreational visits, either overnight or day visits away from home, which involve leisure cycling as a fundamental

and significant part of the visit (Sustrans, 1999).

13



But what about residents, making a day excursion in their home area, are they also holiday
cyclists? No, they are cycle excursionists. However, they form an important part of the user basis
and justification for establishing and maintaining the cycle trails which are fundamental for holiday
cycling and holiday cyclist. Some cycle trails may even be used for daily commuting, cf. below
pyramid.

Holiday cyclists could be defined as those cycling at least 50% of the days during a holiday. They
may be nomadic or stationary. Nomadic holiday cyclists would typically be cycling every day, and
certainly at least 50% of the days. Hard core holiday cyclists would be cycling every day. Some
numbers illuminating the cycling behaviour and other behaviour and preferences of different
categories of cycling tourists as well as how cycling tourists differ from other holiday-makers will be

presented in this paper.

Figure 4 Pyramid of goals in a bicycle destination

HOLIDAY
DESTINATION

SHORT TRIP
DESTINATION

EVERYDAY USE AREA FOR THE LOCAL POPULATION

Source: Claudia Krieger (Germany) - Touristische Projekte: Cycling Tourists - Who they are, what they want, and how

they improve regional Economy, www.nationaler-radverkehrsplan.de/
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It could be stated that it is not really the goal of a bicycle destination to be one of several cycle
holiday destinations, but to be the main cycle holiday destination. A cycle trail may pass several
cycle holiday destinations, and the cycle trail itself could be regarded as a cycle holiday

destination, from the usersodé6 point of view.

Figure 5 The cycling tourism product
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Source: Peter Saabye Simonsen, Birgitte Jargensen, Derek Robbins (1998). Cycling tourism,
www.crt.dk/media/Cycling_tourism.pdf

According to a survey (ADAC, 2007), about 90% of bicycle holidays are self-organised, while 10%
are package tours (8% for domestic cycle holidays, but as much as 20% for foreign). i However,

there are special operators, who offer packages for example to Bornholm i for example
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BikingBornholm.dk (website in Danish, English, and German) or mecklenburger-radtour.de
(website in German and English). The latter offers tours from Northern Germany into Northern
Poland (e.g. Usedom to bay of Gdansk, 10 days, 499 km or Stralsund-Kolberg/Kolobrzeg, 8 days,
256 km) and on Bornholm (9 or 7 days, 8 or 6 nights, 184 km), among others destinations. So does
DieLandpartie.de (website exclusively in German). Their 6 semi-weekly up-market 7 days
Bornholm cycle tour packages are with 3 nights in Rgnne and 3 nights in Svaneke, at hotels, and
total cycling route of 226 km. The offer of DieLandpartie.de in Poland include a 10 day tour of 375
km from Stettin (Szczecin) to Danzig (Gdansk), and their Swedish tour of 12 days is 479 km across

the country from Goéteborg.

The below diagranshowsdifferent uses of bicyclesréfessionalgeneraldaily, cycingin spare time and
finally cyclingon holidaysOn holidays the use of the bicycle may be one among a number of other

activities, or it may be a maauctivity.

Figure 6 Forms of usage of bicycles

U

Usages of bicycle;

|
| | | |

Professiona Daily, genera In leisure During holidays
For transport Frequentuse | Frequentor A main activity
: intensive use
As sporting Infrequent use A secondary
equipment _Infrequentuse  4ctivity

Source: Own translation from: Sachsen-Anhalt, Ministerium fur Wirtschaft und Arbeit (2008). Radtourismus in Sachsen-
Anhalt - Analysen, Handlungsempfehlungen, Perspektiven. adreyer.hs-harz.de/downloads/radtourismus.pdf.

Some additional models and concepts:
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Figure7 Ansof f6s growth matri x

Existing products New products
Existing markets Market penetration Product development
New markets Market development Diversification

Source: Based on Igor Ansoff (1957). Strategies for Diversification, Harvard Business Review, Oct. 113-124, as reprinted
in numouros textbooks, including every edition of Philip Kotler.

If Scania wants to attract Polish cycling holiday-makers, that would be market development. If a
GPS cycle routing service were added for an existing cycle destination such as Bornholm, then
that would be product development. If existing cycle trails were improved or new ones built, for

example in Koszalin County, that would also be product development.

Figure 8 Steps in market segmentations, targeting and positioning

Identify bases for segmenting the market

Develop profiles of resulting segments

Develop measures of segment attractiveness

Select the tarteg segment(s)

Develop product/service positioning for each target segment
Develop marketing mix for each target segment

R A

Source: Philip Kotler. Marketing Management (5th edition or later).

There may be many ways of segmenting cycle tourists:

- Geographic: Where they come from, where they cycle. Size of city/region. Distance from
home to where cycling starts.

- Socio-demographic: Age, gender, family composition, income level, type of cycle.
Ownership of car.

- Psychographic: Life-style, personality. i Interests and preferences for themes of cycle
holidays.

- Behaviour: Type of accommodation, length of cycling stages, number of nights at
destination, number of nights each place, intensity/frequency of cycling., mode of transport
to get to point where cycling starts, self-catering vs. visits to restaurants
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Table 1 Clasifying cyclists,

holiday cyclists and (monadic) cycling holiday-makers

None or no more than one place
of accommodation

Two or more places of
accommodation

One day, no nights

1. Excursionists
- From within region
- Others from own country
- Foreign day visitors

0. Not possible

One or more nights

2. Holiday cyclists, one place of
accommodation
- Cycling in home country
- Cycling in one foreign
countries

3. Monadic cycling holiday-
makers
- Cycling in home
country
- Cycling in one or more
foreign country

Source: Own development.

Reducing the above table, eliminating the redundant cell:

Clasifying cyclists, holiday cyclists and (monadic) cycling holiday-makers

Category of cycling visitors

Description

1. One day, no nights

Excursionists
- From within region
- Others from own country
- Foreign day visitors

2. One or more nights, one place of

accommodation

Holiday cyclists, one place of accommodation
- Cycling in home country
- Cycling in one foreign country

3. Two or more nights, two or more places of

accommodation

Monadic cycling holiday-makers
- Cycling in home country
- Cycling in one or more foreign countries

Source: Own development.
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Table 2 Number of cycling destinations and types of cycling visitors

No overnight | Holiday Monadic cycling
stays cyclists: One holiday-makers:
or more Overnight stays
overnight stays | at least two
at one place different places,
during the cycling
trip
Level 1: Home country only Local cycling | E.g. Danes E.g. Poles cycling
- Cycling in the local area, own excursionists | cycling during | in West
region Other holiday on Pomerania.
- Cycling in other parts of the domestic Bornholm
home country cycling day
visitors.
Level 2: One foreign country Foreign E.g. Germans | E.g. Poles cycling
- Cycling in one foreign country cycling day cycling during | on Bornholm,
- Cycling in own country plus one | visitors. holiday on Denmark.
foreign country Bornholm

Level 3: Two foreign countries
- Cycling in two foreign countries
- Cycling in two foreign countries
plus home country

E.g. Poles cycling
on Bornholm (DK)
and in Scania,
Sweden.

Level 4: Three foreign countries:
- Cycling in three foreign
countries
- Cycling in three foreign
countries plus home country

E.g. Germans
making a cycle
holiday through
three other
countries.

Source: Own development.

Level 1 consists of excursionists, cycling in their own region for a pleasure ride. Level 1 also

comprise domestic holiday cyclists.

Level 2 consists of those cycling in at least one foreign country. Those in this category might cycle

in their own country as well.

Level 3 consists of those cycling in two foreign countries during the same cycling holiday. In
addition to two foreign countries they may cycle in their home country as well.

Level 4 could comprise Germans cycling in Poland, on Bornholm and in Scania.
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Table 3 Levels of cycling holiday adventures i information sources and technology usage

No web, no Website Website+GPS
GPS routes

Level 1: Home country only
- Cycling in the local area, own
region
- Cycling in other parts of the
home country

Level 2: One foreign country
- Cycling in one foreign country
- Cycling in own country plus one
foreign country

Level 3: Two foreign countries
- Cycling in two foreign countries
- Cycling in two foreign countries
plus home country

Level 4: Three foreign countries:
- Cycling in three foreign
countries
- Cycling in three foreign
countries plus home country

Source: Own development.
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3 Bornholm: Tourism and cycle tourism on Bornholm

3.1 General travel and tourism statistics about Bornholm

Table 4 Bednights on Bornholm 2000-2008 by source markets and types of accommodation.

2000 2001 2002 2003 2004 2005 2006 2007 2008 2007-08% 2008%
Denmark 637.408  667.636  678.848 715612  755.412 716.925 874.166 860.268 775.397 -9,9% 55%
Germany 715786  692.353 625413  609.820  510.557 499.370 496.067 482.195 455.089 -5,6% 32%
Sweden 148.571 132.340 120.079 123.107 103.113 87.258 90.623 90.626 74.854 -17,4% 5%
Norway 76.040 70.184 87.094 81.432 70.018 53.912 48.618 55.743 46.952 -15,8% 3%
Poland 20.247 23.162 24.250 21.544 16.284 19.193 16.943 18.081 21.016 16,2% 1%
Other 22.710 22.644 28.406 24.021 7 40.997 21.537 23.893 30.925 38.539 24,6% 3%
Bornholm 1.620.762 1.608.319 1.564.090 1.575.536 @ 1.496.381 1.398.195 1.550.310 1.537.838 1.411.847 -8,2% 100%
Change 1,9% -0,8% -2,8% 0,7% -5,0% -6,6% 10,9% -0,8% -8,2%
2000 2001 2002 2003”7 2004 2005”7 2006” 2007 2008]  2007-08%[  2008%
Hotels 338.609  321.523  326.424  320.255  301.947 279.970 299.740 295.460 269.564 -8,8% 19%
Holiday centres 234.034 255.215 234.262 250.291 238.519 185.552 197.334 189.586 171.071 -9,8% 12%
Cottages 639.000 640.000 612.000 608.000 597.000 565.000 640.000 674.461 622.068 -7,8% 44%
Camping 297.948 281.047 290.060 293.443 265.613 261.901 305.994 283.296 266.400 -6,0% 19%
Youth hostels 54.103 53.192 51.415 51.130 47.327 52.611 50.115 47.674 41.680 -12,6% 3%
Yachts 57.068 57.342 49.929 52.417 45.975 53.161 57.127 47.361 41.064 -13,3% 3%
Bornholm 1.620.762° 1.608.3197 1.564.0907 1.575.536  1.496.381  1.398.195  1.550.310  1.537.838  1.411.847 -8,2% 100%
Change 1,9% -0,8% -2,8% 0,7% -5,0% -6,6% 10,9% -0,8% -8,2%
Source: Based on data from Statistics Denmark.
Note: Excludes Polish visitors in holiday cottages and at primitive camping sites.
Figure 9 Bednights on Bornholm 2000-2008 by source markets
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Figure 10 Bednights on Bornholm 2000-2008 by source markets (percent)
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Figure 11 Bednights on Bornholm 2000-2008 by types of accommodation
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Figure 12 Bednights on Bornholm 2000-2008 by types of accommodation (percent)
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Table 5 Bednights on Bornholm 2000-2008 by source markets and types of accommodation: Percent

F

Bornholm 2000 2001 2002 2003 2004" 20057 20067 2007 2008
Denmark 39% 42% 43% 45% 50% 51% 56% 56% 55%
Germany 44% 43% 40% 39% 34% 36% 32% 31% 32%
Sweden 9% 8% 8% 8% 7% 6% 6% 6% 5%
Norway 5% 4% 6% 5% 5% 4% 3% 4% 3%
Poland 1% 1% 2% 1% 1% 1% 1% 1% 1%
Other 1% 1% 2% 2% 3% 2% 2% 2% 3%
Bornholm 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mio. nights 1,62 1,61 1,56 1,58 1,50 1,40 1,55 1,54 1,41

Bornholm 2000 2001 2002 20037 2004" 2005° 20067 20077 2008
Hotels 21% 20% 21% 20% 20% 20% 19% 19% 19%
Holiday centres 14% 16% 15% 16% 16% 13% 13% 12% 12%
Cottages 39% 40% 39% 39% 40% 40% 41% 44% 44%
Camping 18% 17% 19% 19% 18% 19% 20% 18% 19%
Youth hostels 3% 3% 3% 3% 3% 4% 3% 3% 3%
Yachts 4% 4% 3% 3% 3% 4% 4% 3% 3%
Bornholm 100% 100% 100% 100% 100% 100% 100% 100% 100%
Mio. nights 1,62 1,61 1,56 1,58 1,50 1,40 1,55 1,54 1,41

Source: Based on data from Statistics Denmark.
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Table6 Bor nhol més share of all|l bednights in Denmar k, by
accommodation

Source: Calculated by CRT, based on data from Statistics Denmark.

Polish visitors to Bornholm spent a total of about 5317 person-weeks on Bornholm in 2008. Polish bednights on
Bornholm exceeded 30.000 for the first time ever, and reached 37.200 person-nights, including estimates for Polish

person-nights in holiday cottages and at primitive camping sites (tent sites).

Table 7 Bednights on Bornholm 2000-2008 by visitors from Poland by types of accommodation.

Note: Includes estimates for Polish visitors in holiday cottages and at primitive camping sites.

Pol anddés (estimated) share of Ibimahighig2008si.e.?.6%.B oR cnlhaor dvass esahcahreed
1.8% in 2007, and so it was back in 2002.

Table 8 The share of Polish visitors of bednights on Bornholm 2000-2008 by types of
accommodation.

Note: Includes estimates for Polish visitors in holiday cottages and at primitive camping sites.
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